
– What do you do 
when you go to the 

restroom (apart from 
the obvious)?
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Based on results from 13,492 
respondents on 13 different 
markets around the world.

At SCA we bel ieve that everyone should be 
able to l ive their l ives to the ful lest. That is 
why we provide essentials for everyday l i fe.

 
Learn more on www.sca.com

SCA is a leading global hygiene and forest products company with 
brands such as TENA, Tork, Libero, Libresse, Lotus, Tempo and Vinda.

Main findingsMain findings Main findings

Women are bel ieved to be almost 
four times more affected than 

men by poor hygiene in society. 
Women play a crucial role as 

change agents when it comes to 
hygiene standards.

6 out of 10 female respondents feel that poor hygiene in 
public spaces l imit their l ives. 52% of the women state 

that poor hygiene has made them refrain from using 
public restrooms. In Brazi l , Mexico, China and South 
Afr ica, more than 50% of the women and men worry 

about fal l ing i l l  due to poor hygiene.

The places most important when it comes to 
hygiene concern are the WC, cafés, showers 
and public pools. Menstruation causes social 
discomfort for more than 50% of women in 
Brazi l , China, Mexico, Russia, South Afr ica, 

and the Netherlands. 

16% of the respondents have ended 
relationships due to their partners’ poor 

personal hygiene. In Brazi l  24% have done so, 
in Mexico 21%. Tel l ing someone about their poor 

hygiene is hard – only 13% of the respondents 
have told a stranger i f that is the case.

Restroom habits

Internet is an increasingly important source for information on hygiene. 57% of female and 54% of male respondents 
use it to find information on personal hygiene. 78% of all respondents use it to find general hygiene information.

Cry

10%

Smoke

3%

Had a private 
conversation

11%

Let go of 
frustration

12%

Women

Cry

3%

Smoke

10%

Had a private 
conversation

9%

Let go of 
frustration

10%

Men


